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NEW

This timely book brings together some of the most
highly respected scholars and practitioners in the
consumer psychology and health communication
fields to analyze how the latest research can be
effectively applied to the critical public health
issue of obesity.
“A very important addition to the literature. The editors
should be commended for assembling such a lineup of
leading researchers from multiple disciplines, representing
varied perspectives.”
— Dogan Eroglu,
Associate Director for Communication Science,
Centers for Disease Control and Prevention
“Provides action oriented and feasible solutions with a focus
on obesity. The authors provide insights and research
findings that are particularly valuable at this time, given the
significant and meaningful changes facing all of us in the
healthcare world.”
— Bari A. Harlam,
Senior Vice President, Marketing CVS Caremark
“Brilliantly confronts the decision-making biases we face,
focusing on the power of social marketing to create
innovative, realistic solutions to improve public health.”
— Jordan Goldberg,
Co-founder and CEO, stickK.com
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Brand relationships are critical
because they can enhance
company profitability by lowering
customer acquisition and retention costs. Featuring
chapters by well-known marketing and psychology
scholars, this is the first serious academic book to offer a
psychological perspective on the meaning of and basis for
brand relationships, as well as their effects.

How can corporate America
effectively target the growing flood
of consumers participating in
online social networking
environments? This book by two of the leading experts
in the field presents cutting-edge academic research
on virtual social identity, explores consumer behavior
in virtual worlds, and offers important implications for
marketers interested in working in these environments.
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